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“Obesity... will dwarf 9/1 |
or any other terrorist event.”

Vice Admiral Richard H. Carmona, M.D.
| 7th United States Surgeon General of the United States
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SBIR Lesson |

Innovation is research.
Research must be validated.
Validation takes time.

Time postpones commercialization.
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SBIR Lesson |

Innovation is research.
Research must be validated.
Validation takes time.

Time postpones commercialization.

Seed the market during delays.
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Brand Awareness

26 invited symposia presentations
|4 national press articles

4 design awards

3 television appearances

2 peer-reviewed medical journals
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Making health games fun.™

Theory-based video games for health technologies demonstrator









SBIR Lesson 2

New technology is cyclical.

Cycle gaps may delay commercialization.

Mind the gap.
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Resources

University technology transfer offices

Strategic marketing / business development
consultants

Technology “hubs”™
LARTA Institute

Houston Technology Center
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